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ABSTRACT

Perceivedeaseofuse(PEOU)andperceivedusefulness(PU)ofsocialmediabydistancelearnersmay
affectitsacceptanceforlearning.Theseconstructswereinvestigatedamong341distancelearnersin
twouniversities,theUniversityofIbadan-UIandtheNationalOpenUniversity-NOUNinNigeria
usingaquestionnaireandwasanalyzedusingfrequencyandpercentages.Themainpurposeanduse
ofsocialmediainUIandNOUNwastoshareinformation(100%and100%)andforgroupdiscussion
(96.3%and100%)respectively.WhatsAppwasuseddailyinNOUN(100%)andUI(91.3%).The
PEOUbytherespondentsinNOUNandUIwerebothhigh:requiringalotofmentaleffort(100%)
andpromotingdistanceinteractionsbetweenlearnersandlecturersoutsidethelectureroom(96.9%),
whilePUinNOUNandUIwasalsohigh:itdecreasedtravelexpenses(100%)andimprovedacademic
performance(100%).Therefore,thehighperceptionofsocialmediause(PEOUandPU)bydistance
learnersshouldbesustainedbyfacilitatorsthroughtheadoptionofsocialmediaforalltheircourses.
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INTRODUCTION

Adistancelearningprogrambroadensaccesstoeducation,whichgivesopportunityforcontinuous
andlife-longlearningforindividuals.Jimoh(2013)averredthatdistancelearningaffordslearners
theprivilegeofbeingfreefromthetimeconstraints,limitedplaceandoffersflexibleopportunities
oflearningforanybodywhohastheinclinationforhighereducation.Throughadistancelearning
program,studentshaveaccesstohighereducationwhichotherwisewouldhavebeenhindereddue
totheiremploymentstatus,maritalstatus,familyresponsibilities,distance,andexpensesincurred
withtraditionaleducation(Hannay&Newvine,2006).

Thephysicaldistancebetweenthelearnersandinstructorsmakesitnecessarytouseinformation
and communication technologies (ICT) for delivery of learning resources such as the Internet.
Universitieshavebeenabletocaterfortheeducationalneedsofdistancelearnersthroughsocial
mediaplatformswhichmayensurelearnerslearnandbecomeequippedattheirownpace.Selwyn
(2012)suggestedthatinrecentyears,thewide-scaleuptakeoftheseICTtoolshastransformedthe
waysinwhichtheInternetisexperiencedandusedbymoststudentsduetothepresenceofsocial
mediatools.Socialmediaisbecomingamajorformofcommunication,interactionandprovides
informationaccessandgenerationforpeopleglobally.Theuseofsocialmediabyundergraduates
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isnowaglobaltrend(Wickramanayake&Jika,2018;Leyrer-Jackson&Wilson,2018;Al-rahmi,
Zeki,Alias,&Saged(2017).

Socialmedia isdescribedasan“application thatallowsusers toconverseand interactwith
eachother;create,editandsharenewformsoftextual,visualandaudiocontent,andcategorise,
labelandrecommendexistingformsofcontent”(Boateng&Amankwaa,2016,p.3).Socialmedia
enables individuals to meet new people and friends, have discussions with one another through
theuseof textandexchangeinformationcarryingcontent theybothunderstand.Socialmedia is
characterized by active participation on the part of distance learners as it provides a forum for
learnerstoshareknowledge,provideclarificationtoquestions,disseminateinformation,andengage
ingroupdiscussion.Thesesocialmediaenvironmentscanbeveryusefulfore-learningpurposes,
beingapotentialcommunicationchannelwheredistancelearnerscancollaboratewithlecturersfor
educationalpurposes.

Some social media sites include Facebook, Wikipedia, Twitter, Blogs, LinkedIn, YouTube,
MySpace,Yahoo,Answers,Google+,Pinterest.Socialmediasiteallowsdistancelearnerstoengage
inwallposting,videosharing,tagging,photouploading,makingcomments,podcasting,bloggingfor
thepurposeoflearning.Theuseofsocialmediasitesallows“studentsandfacultymembersinteract,
expresstheirviews,andshareresourcesbyconstantlymaintainingtheirprofilesandcreatinggroups
onsocialmediasitessuchasFacebook,Twitter,Blogs,Googledocs,YouTubeandothers”(Beltran-
Cruz&Cruz,2013,p.69).

Beltran-CruzandCruz(2013)affirmedthat“socialmediasitesarenowbeingusedbyuniversities
asalternativespaceswhereinstudentscanadapttotheuniversitylifestylethroughinteractingonline
withpeersandfaculty”(p.69).Presentlyuniversitiesaroundtheworldareharnessingtheadvantages
thatsocialmediaofferstoimprovethedeliveryofteachingandlearningpracticestodistancelearners.
Gulbahar (2014) reported that students inTurkeywereusing socialmedia for collaborationand
knowledgesharing.AccordingtoAdamson(2012),socialmediaenablestudentstocollaborateand
shareinformationwiththeirlecturersandtheentireworldatlargeatanytimeconvenienttothemand
fromanyplaceintheworld.Thisalsoencouragespeersharing,whichoffersstudentstheopportunity
tolearnfromeachotherinthecontenttheyproduce.Al-rahmi,Othman,andMusa(2014)reported
that“oneofthemostcommonlycitedbenefitsofsocialmediabyscholarsisitsabilitytofacilitate
collaborativelearningandcommunicationamongpeersandwithpeopleoutsideacademia”(p.179).

Socialmediacouldbeusedbydistance learners forpersonalandeducationalpurposesas it
contributessignificantlytothedevelopmentoftheirlearningrelatedactivitiesandalsoprovidesa
flexibleopportunityforteachingandlearning.Thefrequencyofsocialmediausebydistancelearners
couldvaryasaresultoftheirdifferentcommitmentstootherdaytodayactivities.Distancelearning
studentsmayusesocialmediadaily,weekly,monthlyorasoftenastheyhavetheopportunityto
(Olowu&Seri,2012).SocialmedialikeFacebook,WhatApps,Lineandothershavebeenfrequently
usedtocommunicate,uploadarticlesandupdateprofile.

Socialmediahasbeenrecognizedasanimportantfacilitatorforteachingandlearningamong
distancelearners,howeversomefactorsmayhinderitsmaximumuseforlearningbasedonalearner’s
intentionineithertoacceptorrejectsuchuseintheirhighereducationalpursuits.Thesefactorsmay
include:perceivedeaseofuse(PEOU)andperceivedusefulness(PU).Therearetwokeycomponents
thathavemadetheTechnologyAcceptanceModel(TAM)(Figure1)oneofthemostinfluential
researchmodelsrelatedtounderstandinginformationtechnologyusageandacceptance(Perceived
EaseofUseandPerceivedUsefulness).

Perceived ease of Use
Davies (1989) as cited in Sago (2013) stated that perceived ease of use (PEOU) and perceived
usefulness(PU)determineattitudetowardsatechnology,whichinturnimpactstheadoptionand
useofanewinformationtechnology(p.3).Perceivedeaseofuseandusefulnessmayaffectattitude
towards the use of social media and shapes learners’ intentions to use it for learning activities.
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Perceivedeaseofuse(PEOU)isthedegreetowhichdistancelearnersbelieveorthinkthatusinga
particularsystemwouldbefreefromdifficultyorgreateffort.Socialmediaacceptancebydistance
learnersmaybebasedonitseaseofuse,clarityandabilitytospeeduptherateoflearningactivities.

Distancelearnersmaydesirealearningplatform(socialmedia)providedbyuniversitiestobe
lesstediousanddifficulttousetocarryouttheirlearningactivitiesusingtechnology.PEOUhasan
influenceonattitudesandbehavioronhowfrequentlytheywillusesocialmediaforlearningpurposes.
Itcontributestoabetterperformance,aseffortsavedduetoeaseofusemayenabletheindividual
toaccomplishmoretasks(Al-rahmietal.,2014).

Distancelearners’perceivedeaseofuseofsocialmediamayhaveaninfluenceonattitudetowards
usageforlearningactivities.Thelessdifficultydistancelearnersencounterwhenusingsocialmedia
givesthemtheopportunitytoadequatelyexplorethedifferenttoolstoenhancequalitativelearning
experiences.Theuseofsocialmediabydistancelearnersforacademicpurposesmaydependonthe
easewithwhichtheselearnersfindthesocialmedia.

Perceived Usefulness
Perceivedusefulness(PU)isdefinedastowhatdegreethenewtechnologyorsystemwouldcontribute
toincreaseofanindividual’sjob(orlearning)performance(Saritas,Yildiz,&Senel,2015).Social
mediaisperceivedusefulinalearningenvironmentwhenitiscapableofbeingusedadvantageously
toincreasethelearningparticipationofdistancelearners.Basedonthecharacteristicsofdistance
learners(physicalabsencefromtheuniversitycampus,useofICTtoaccesslearningresources),
distancelearnerswillusesocialmediaforlearningwhentheyperceivethatusingitforclassroom
activitieswillhelpthemtoachievethedesiredacademicexcellence.Asystemhighinperceived
usefulness,inturn,isoneforwhichauserbelievesintheexistenceofapositiveuse-performance
relationship(Abeka,2012).

Perceivedusefulnessmayaffecttheuseofsocialmediasincedistancelearnerswanttoachieve
theirdesiredresultwithatechnologythatisreliableandcatersforalllearningrelatedactivities.The
useofsocialmediaisassumedtoprovidelearnerstheopportunityoftakingcontrolatanytimefor
theirlearningtaskwithinashortertimewhichmayleadtoeffectivenessintheirlearningperformance.
Aslearnersperceivesocialmediatobeusefulandeasytouse,theydevelopapositiveattitudetoward
thistechnologyandacceptitfortheirlearningtasks.Perceivedeaseofuseandperceivedusefulness

Figure 1. Technology acceptance model 1
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explainsthatusers’behaviouralintentionshapestheiractualuseofthetechnology.Ifdistancelearners
haveanintentiontouseaspecifictechnology,thensuchtechnology(socialmedia)willbeused.

Statement of the Problem
Socialmediahasbeenusedbyuniversitiestoincreasetheefficiencyofprovidingqualityeducation
todistancelearningstudents.Itprovidesanavenueforthemtogethighereducationwithnobarrier
ingeographicalareaandalsoexpandstheuniversitymarket.However,ithasbeenobservedbysome
researchers(Beltran-Cruz&Cruz,2013)thatstudentswhichincludedistancelearnersusesocial
mediamostlyforsocialandentertainmentpurposes,butnotasmuchforacademicpurpose,wherethe
frequencyofuseislower.Thismaybeduetotheirperceivedeaseofuseandperceivedusefulnessof
socialmediaforlearningwhichhaveanimpactonthebehaviouralintentioninacceptingorrejecting
socialmediatofacilitatetheirlearningactivities.Thisstudyinvestigatedtheperceptionofsocial
mediauseforlearningamongdistancelearningstudentsinUniversityofIbadan,IbadanandNational
OpenUniversity,Ibadancampus,bothinOyostate,Nigeria.

Research Questions
Thefollowingaretheresearchquestionsusedforthestudy:

1. Whatisthepurposeofuseofsocialmediabydistancelearningstudents?
2. Whatisthefrequencyofuseofsocialmediabydistancelearningstudents?
3. Whatisthelevelofperceivedeaseofuseofsocialmediaforlearningamongdistancelearners?
4. Whatisthelevelofperceivedusefulnessofsocialmediaforlearningamongdistancelearners?

MeTHODOLOGy

Thedescriptivesurveywastheresearchdesignemployedforthestudy.Thetargetpopulationwas
20,335 undergraduate distance learning students of two universities in Oyo State: University of
Ibadan(16,683students)andNationalOpenUniversity,Ibadan(3,652students)inthe2017/2018
academicyear.Purposivesamplingtechniquewasusedtoselectonlyfacultiesthatwerecommonto
bothuniversitiesandthreemajorfacultieswereselected(Arts,EducationandSocialSciences).A
samplingfractionof2%wasusedtoselectthesamplesizeforeachofthefacultiesgivingatotalof
341(Table1).Thejustificationofasamplingfractionof2%isconfirmedbySudman(1976)who
averredthat“asamplingfractionof2%orlesshasthesamedegreeofconfidenceasthatofahigher
fraction”(p.15).

Datawascollectedusingaquestionnairehavingfoursections:Demographicinformationofthe
respondents;Socialmediausewhichhadsubsectionsforpurposeofuseandfrequencyofusewere
self-designed.ThePerceivedEaseofUseandPerceivedUsefulnessofSocialmediasectionshad
questionsthatwereadaptedfrompreviousstudyonperceivedeaseofuseandperceivedusefulnessby
Davis(1989)andCowen(2009).Thereliabilityofthequestionnairewascarriedoutbypretestingon
thirtydistancelearningstudentsfromtheFacultyofScience,UniversityofIbadan,usingCronbach
Alphamethodandtheresultsofthepsychometrictestforthesectionsareasfollows:Socialmedia
use(α=0.81),PerceivedEaseofUse(α=0.87)andPerceivedUsefulness(α=0.88),allexceeding
thethresholdof0.70,whichindicatesagoodlevel intermsofreliability(Hair,Black,Babin,&
Anderson,2010).

AfourpointLikertscalewasadoptedformeasuringpurposeofsocialmediause,perceived
easeofuseandperceivedusefulnesswiththefollowingparametersSA-StronglyAgree,A-Agree,
D-Disagree,SD-StronglyDisagreewithfour(4)representingthepositiveendofthescaleandone
(1),thenegative.Thecopiesofthequestionnairewereadministeredrandomlytothestudentsduring
thefacetofaceinteractivesessionswiththeirfacilitatorsandatotalof303copieswerefounduseful
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andusedforanalysisgivingaresponserateof88.9%.Datawasanalysedusingfrequencycountand
testofnorm.

ReSULTS AND DISCUSSION

Demographic Characteristics of the Respondents
Thereweremorefemales(57.2%)thanmales(42.8%)inUniversityofIbadan,whilethereversewas
thecaseinNOUN,althoughwithvariation(Males:52.0%,Female:48.0%).Majorityofthedistance
learnersinbothuniversitieswereintheagerange21-25years(UI:46.4%;andNOUN:60.0%).

Research Question One: what is the Purpose of Use of 
Social Media by the Distance Learning Students?
Themajorpurposesforusingsocialmediabythedistancelearnersvaried.Thefour-pointLikertscale
weremergedtobecomeagreeanddisagreeforeaseofpresentationinTable2.Inbothuniversities,
respondents used the social media mostly for sharing information and connecting, interacting,
chattingwithfriends(Table2).InUI,respondentsrevealedsharinginformation(97.8%);usingitasa
communicationnetwork(97.1%);surfingforusefulinformation(96.0%)andconnecting,interacting
andchattingwithfriends(96.0%)asthemajorpurposeforsocialmediause(Table2).Themajor
purposesforusingsocialmediabyalltherespondentsinNOUNwere:sharinginformation;connecting,
interacting,chattingwithfriends;readingnewsupdateandbusinessempowerment(Table2).

Thefindingsofthisstudyconfirmedthatthedistancelearnersinbothuniversitiesusedsocial
media for different purposes such as sharing information; connecting, interacting, chatting with
friends;asacommunicationnetwork(withfamily)andreadingnewsupdate.Thiscouldbebecause
socialmediaenhancescommunicationbetweenpeopleirrespectiveoftheirgeographicallocation.
ThisfindingiscorroboratedbyOwusu-AcheawandLarson(2015)whostatedthat“socialmedia
providetoolsbywhichstudentscancommunicate,shareinformation,andcreatenewrelationships”
inastudycarriedoutonKoforiduaPolytechnicstudentsinGhana(p.97).Thus,distancelearning
studentsusedsocialmediaforbothacademicpurposesandbuildingrelationships.

Research Question Two: what is the Frequency of Use 
of Social Media by the Distance Learners?
Table3presentstheresponserateonthefrequencyofsocialmediausebythedistancelearners.The
scalesusedforfrequencyofsocialmediausebydistancelearningstudentsintheuniversitywere;
daily(D),twiceaweek(TW),weekly(W),monthly(M),occasionally(O),andnever(N).Findings
fromTable3revealedthatthedailyuseofWhatsApp,FacebookandInstagramwerecommonto
respondentsinbothuniversities,althoughwithahigherpercentageforrespondentsinNOUNforthe
threesocialmediaplatforms.MySpace,PinterestandLinewerethesocialmediaplatformsnever
usedbymostoftherespondentsinbothuniversities.IntheUniversityofIbadan,respondentsthat

Table 1. Population and sample size of the study

UNIVERSITY OF IBADAN (UI) NATIONAL OPEN UNIVERSITY OF NIGERIA (NOUN)

Faculties Population Sample Faculties Population Sample

Arts 1,860 37 ArtsandSocialScience 886 18

Education 4,568 91 Education 393 8

SocialSciences 9,341 187

TOTAL 15,769 315 TOTAL 1279 26
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neverusedthesesocialmediaplatformswere:Pinterest(60.1%),Line(58.6%)andMySpace(50.4%),
whilethoseinNOUNwere:MySpace(52.0%),Line(48.0%)andPinterest(40.0%).

Thereweresimilaritiesinthefrequencyofuseofsocialmediaforlearningbytherespondentsin
bothuniversitiesasmajorityoftheundergraduatespositedthattheymakedailyuseofWhatsApp.With
WhatsAppmessenger,communicationthroughmobilephoneshasbecomeeasier,fasterandcheaper
asitanapplicationthatsupportsinstantmessenger.ThisfindingagreeswiththoseofHrastinskiand
Agahee(2006)whointheirinvestigationofhowstudentsareusingthesocialmediadiscoveredthat
allbutoneofthestudentsinterviewedarefrequentsocialmediausersandusesuchmediaroughly
everyday.ThefindingsconfirmedSheldon(2008)studythatmorethan50%ofcollegestudentsgo
onasocialnetworkingsitesseveraltimesaday.

Onthecontrary,over40%ofdistancelearningstudentsneverusedLINE.Thiscouldbeasa
resultoflowawarenessofitsuseforlearningactivitiesamongrespondents.However,theresultis
invariancewiththoseofvanDeBogartandWichadee(2015)whoexaminedhowundergraduates
attheUniversityofThailandacceptedLINEusingitforclassroom-

related activities (e.g., submit homework, follow up course information queries, download
materials)andexploredthefactorsthatmightaffecttheirintentiontouseit.Theydiscoveredthatwhen
studentswereaskedtoidentifythekindsofsocialnetworkstheywereusing,thefindingsrevealedthat
LINEwaschosenbyamajority(95.8%)oftheThaistudents.Inaddition,theresultsindicatedthat
LINEwasthemosteffectivetoolforcommunicatingwithteachersthatstudentsperceived(76.4%).

Table 2. Purpose of social media use by distance learners

Purpose of Social Media Use

University of Ibadan NOUN

Agree Disagree Agree Disagree

N % N % N % N %

Chatwithnewandexistingfriends 262 94.2 16 5.8 24 96.0 1 4.0

Sharingfiles(music,videos,pictures,software) 254 91.4 24 8.6 22 88.0 3 12.0

Groupdiscussions 263 94.6 15 5.4 22 88.0 3 12.0

Askquestionsrelatedtocoursetopic 263 94.6 15 5.4 24 96.0 1 4.0

Surfingforusefulinformation 267 96.0 11 4.0 23 92.0 2 8.0

Submissionofassignment 240 86.3 38 13.7 22 88.0 3 12.0

Blogging 185 66.5 93 33.5 16 64.0 9 36.0

Downloadcoursematerials 256 92.1 22 7.9 24 96.0 1 4.0

Asacommunicationnetwork(withfamily) 270 97.1 8 2.9 23 92.0 2 8.0

Readingnewsupdate 248 89.2 30 10.8 25 100.0 - -

Politicalparticipation 180 64.7 98 35.3 20 80.0 5 20.0

Postinspirationallink 227 81.7 51 18.3 24 96.0 1 4.0

Searchforupdatesaboutevents 257 92.4 21 7.6 23 92.0 2 8.0

Publiciseevents 242 87.1 36 12.9 23 92.0 2 8.0

Religiouspropagation 222 79.9 56 20.1 21 84.0 4 16.0

Shareinformation 272 97.8 6 2.2 25 100.0 - -

Connect,interact,chatwithfriends 267 96.0 11 4.0 25 100.0 - -

Businessempowerment 245 88.1 33 11.9 17 100.0 - -
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Research Question Three: what is the Level of Perceived ease of 
Use of social Media for Learning by the Distance Learners?
Theperceivedeaseofuse(PEOU)ofsocialmediabythedistancelearnersispresentedinTable4
withtheresponseformatasagreeanddisagree.Todeterminethelevelofperceivedeaseofuseof
socialmediabythedistancelearners,atestnormwasusedwiththefollowingcategorisation:Low
(0-33%),Average(34-66%)andHigh(67–100%).

OutoftheseventeenstatementsinTable4,fourteenshowedthatrespondentsinUIhavehigh
PEOUscoresfortheuseofsocialmedia,whilethreestatementsindicatedaveragePEOUscoresfor
theuseofsocialmediabytherespondents(55.0–63.7%).ThestatementsforaveragePEOUare:I
rarelymakeerrorswhenusingitforlearning(63.7%);Ineedassistancetoeffectivelyuse(62.2%)and
Ifinditeasytouseitforlearning(55.0%).InNOUN,respondents’scoresforPEOUofsocialmedia
werefoundtoberelativelyhigh(72.0–100%)withonlytwoitemsfallingintheaveragelevel:Ineed
assistancetoeffectivelyuse(64.0%)andIfinditeasytouseitforlearning(56.0%).Thisimpliesthat
inbothuniversities,thedistancelearnersperceivedtheuseofsocialmediaaseasy.

ThefindingsagreewiththoseofShen,Laffey,Lin,andHuang(2006)whoreportedthatonline
learningthroughsocialmediahasbecomeacommoneducationaltoolusedbyuniversitiesandtheir
studentsglobally,duetoitsflexibilityoftimeandplace.Basedonthisperception,socialmediais
acceptedasameansoflearningamongtherespondents.

Research Question Four: what is the Level of Perceived Usefulness 
of Social Media for Learning by the Distance Learners?
Theresultontheperceivedusefulness(PU)ofsocialmediabydistancelearnersispresentedinTable
5.Atestnormwasusedtodeterminethelevelofperceivedusefulnessofsocialmediaasfollows:Low
(0-33%),Average(34-66%)andHigh(67–100%).Thedistancelearners’perceivedusefulnessof
socialmediainbothuniversitieswashigh(above84%)withthosefromUIhavingarangeof85.6-
94.4%andthosefromNOUNwitharangeof84-100%(Table5).

ThefindingsrevealedthatthemostratedPUindicatedbytherespondentsinUniversityofIbadan
was:itenhancesefficiencyinlearningactivities(94.2%)andenhanceseffectivenessoncommunicating
withgroupmembers(94.2%).AlltherespondentsinNOUNindicateditincreasestheirsatisfaction;

Table 3. Frequency of social media use by distance learners

Social Media 
Types

UI 
Frequency of Use

NOUN 
Frequency of Use

D W M O N D W M O N

F % F % F % F % F % F % F % F % F % F %

MySpace 72 25.9 18 6.5 8 2.9 40 14.4 140 50.4 2 8.0 8 32.0 1 4.0 1 4.0 13 52.0

Facebook 160 57.6 57 20.5 13 4.7 42 15.1 6 2.2 20 80.0 3 12.0 1 4.0 1 4.0 - -

Imo 57 20.5 59 21.2 13 4.7 43 15.5 106 38.1 7 28.0 4 16.0 1 4.0 3 12.0 7 28.0

Academia.edu 154 55.4 35 12.6 6 2.2 22 7.9 61 21.9 18 72.0 4 16.0 1 4.0 - - 2 8.0

Twitter 71 25.5 46 16.5 15 5.4 49 17.6 97 34.9 8 32.0 7 28.0 2 8.0 3 12.0 5 20.0

WhatsApp 253 91.0 7 2.5 3 1.1 11 4.0 4 1.4 25 100 - - - - - - - -

Instagram 126 45.3 58 20.9 10 3.6 28 10.1 56 20.1 18 72.0 5 20.0 - - 1 4.0 1 4.0

YouTube 75 27.0 72 25.9 18 6.5 56 20.1 57 20.5 9 36.0 8 32.0 1 4.0 3 12.0 4 16.0

Blogs(Tumbir,
Blogger)

48 17.3 48 17.3 24 8.6 55 19.8 103 37.1 7 28.0 5 20.0 1 4.0 3 12.0 9 36.0

Skype 26 9.4 48 17.3 14 5.0 65 23.4 125 45.0 2 8.0 9 36.0 2 8.0 7 28.0 5 20.0

BBM 112 40.3 36 12.9 7 2.5 58 20.9 65 23.4 14 56.0 5 20.0 1 4.0 2 8.0 3 12.0

Google+ 132 47.5 50 18.0 7 2.5 59 21.2 30 10.8 16 64.0 5 20.0 - - 2 8.0 2 8.0

Pinterest 14 5.0 38 13.7 21 7.6 38 13.7 167 60.1 3 12.0 5 20.0 3 12.0 4 16.0 10 40.0

LINE 46 16.5 26 9.4 10 3.6 33 11.9 163 58.6 5 20.0 3 12.0 2 8.0 3 12.0 12 48.0
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encouragesactiveparticipation in learningand speedsupacquisitionofknowledge (Table5) as
thehighestratedperceivedusefulnessofsocialmedia.ThissupportsthefindingsofCaraherand
Braselman(2010)whosurveyedmorethan1,000collegestudentsintheUnitedStatesandreported
that64%usedsocialmediatoconnectwithclassmatesandstudyorworkonclassassignmentsat
leastseveraltimespermonth.Twenty-sevenpercentusedittoconnectwithfacultytostudyorwork
onclassassignments,atleastseveraltimesinamonth.

Limitations
Thestudywasonlycarriedoutondistancelearnersinfacultiesthatwerecommontobothuniversities
(Arts,EducationandSocialScience)usingpurposivesamplingandsamplesnotselectedfromallthe
facultiesfoundineachoftheuniversities.Thisresultisthereforelimitedingeneralization,asonly
distancelearningstudentsfromthethreefacultieswereusedinbothuniversities.

Table 4. Perceived ease of use of social media by distance learners

Statements on PEOU UI NOUN

Agree Disagree Agree Disagree

N % N % N % N %

1 Ifinditeasytouseitforlearning 153 55.0 125 45.0 14 56.0 11 44.0

2 Itprovideshelpfulandeasyguidancein
performinglearningcenteredactivities 244 88.8 34 12.2 22 88.0 3 12.0

3 Enhancecreativityinlearning 255 91.7 23 8.3 25 100.0 - -

4 Itiseasytobecomeskillfulwhenusingit 248 89.2 30 10.8 24 96.0 1 4.0

5 Ineedassistancetoeffectivelyuseit 173 62.2 105 37.8 16 64.0 9 36.0

6 Itgivescontroloverlearning 221 79.5 57 20.5 22 88.0 3 12.0

7 Providesacademicsupport 259 93.2 19 6.8 24 96.0 1 4.0

8 Promotedistanceinteractions 264 95.0 14 5.0 24 96.0 1 4.0

9 Ithasauser-friendlyinterfaceforlearning 258 92.8 20 7.2 25 100.0 - -

10 Ithascatchyoptions 233 83.8 45 16.2 24 96.0 1 4.0

11 Itpromotesinteractionbetweenlearnersand
lecturersoutsidethelectureroom 256 92.1 22 7.9 24 96.0 1 4.0

12 Itiseasytoobtainlearningresourcesfor
studies 259 93.2 19 6.8 25 100.0 - -

13 Itsusedoesnotrequirealotofmentaleffort 225 80.9 53 19.1 23 92.0 2 8.0

14 Itisflexibletouseforlearningactivities 262 94.2 16 5.8 24 96.0 1 4.0

15 Irarelybecomeconfusedwhenusingitfor
learning 195 70.1 83 29.9 21 84.0 4 16.0

16 Irarelybecomefrustratedwhenusingitfor
learning 210 75.5 68 24.5 19 76.0 6 14.0

17 Irarelymakeerrorswhenusingitforlearning 177 63.7 101 36.3 18 72.0 7 28.0

Key: A –Agree, D- Disagree
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CONCLUSION

DistancelearnersinUniversityofIbadanandNationalOpenUniversity,bothinIbadan,OyoState,
Nigeriausesocialmediafrequentlyforacademicpurposesandthishasalotofadvantagesfordistance
learnersforacademicachievementinuniversities.Perceivedeaseofuseandperceivedusefulness
havebeenidentifiedasfactorsthataffecttheuseofsocialmediaforlearningamongdistancelearners
globally,includingNigeria.However,theperceptionaboutsocialmediaeaseofuseandusefulness
determinesdistance learningstudents’acceptanceandeffectiveuseofsocialmediafor learning.
Thedistancelearnershadahighlevelofperceptionofuseofsocialmediaforacademicactivities.
Tosustainandinvariablyincreasethishighperceptionofsocialmediause,lecturersshoulddeploy
socialmediaforalltheircoursesasthiswilloptimiseitsusebythedistancelearners.

Table 5. Perceived usefulness of social media by distance learners

Statements on PU UI NOUN

Agree Disagree Agree Disagree

N % N % N % N %

1 Itsavestime 238 85.6 40 14.8 23 92.0 2 8.0

2 ItimprovesmyacademicperformanceasIget 249 89.6 29 10.3 24 96.0 1 4.0

3 Itsupportsquickaccomplishmentofacademic
tasks

253 91.0 25 9.0 24 96.0 1 4.0

4 Learningactivitiesarenotdifficultwhenusingit 253 91.0 25 9.0 24 96.0 1 4.0

5 Itenhanceseffectivenessoncommunicatingwith
groupmembers

262 94.2 16 5.8 24 96.0 1 4.0

6 Readingthelecturematerialsthroughitclarifies
somepointsandimprovesunderstandingofthe

lectures

246 88.5 32 11.5 23 92.0 2 8.0

7 Itdecreasestravelexpenses 253 91.0 25 9.0 22 88.0 3 12.0

8 Itprovidesequalopportunityaslearningin
lecturerooms

240 86.3 38 13.7 21 84.0 4 16.0

9 Itincreasesmysatisfaction 243 87.1 35 12.6 25 100.0 - -

10 Itencouragesactiveparticipationinlearning 245 88.1 33 11.9 25 100.0 - -

11 Itspeedsupacquisitionofknowledge 254 91.4 24 8.6 25 100.0 - -

12 Itprovidesimmediatefeedbackforlearning
interaction

256 92.1 22 7.9 24 96.0 1 4.0

13 Itenhanceseffectivenessinlearningactivities 254 91.4 24 8.6 24 96.0 1 4.0

14 Itenhancesefficiencyinlearningactivities 262 94.2 16 5.8 24 96.0 1 4.0

15 Itisusefulformystudy 256 92.1 22 7.9 22 88.0 3 12.0

16 Itincreasesmyproductivityinstudying 254 91.4 24 8.6 23 92.0 2 8.0

17 Itenhancesworkingtogetherasagrouponsocial
mediasites

250 89.9 28 10.1 23 92.0 2 8.0

18 Itwouldmakeiteasiertostudyfortestsand
assignments

239 86.0 39 14.0 21 84.0 4 16.0
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